Thetford Town Council
Event Marketing Campaign 

Before event delivery is agreed, following factors are considered.
1. What is the event?
2. Why are we delivering the event?
3. Where is the event going to take place, is it appropriate?
4. When is the event going to happen, is in conflict of any other local/regional events?
5. How are we going to deliver the events successfully and safely, do we have sufficient manpower, funds and desire?

Once the 5 elements have been passed, Marketing Campaign developed.
1. What is the event type and name?
2. Identify event team members and their roles and responsibilities.
3. Cost the expenditure and determine the break-even target – from that calculate and set the event ticket price.
4. Agree event budget for any placement advertisements, decoration or equipment needed to deliver event.
5. Create media copy and set up timed marketing campaign.
6. Create a poster (and flyers if required) and identify posters sizes for each poster site. Create and agree social media event and posting campaign.
7. Create some wow incentives or campaign promotions – early bird ticket sales, special prizes, group incentives etc.






EVENTS MARKETING CAMPAIGN PROCESS:

Assign Team members and responsibilities.
1.
2.
3.





Agree advertisement content and budget. 
Agree and implement social media  (event invitations, postings, blog updates etc).

Agree Marketing Campaign posters and display at designated locations.


Get Budget sign off from VEM Officer 
Create posters and flyers to display at designated locations.



What is the event?

Events details and
ticket cost.

Target attendance.
Agree and implement digital media campaign – monitor uploads, and vlog.

Action agreed advertising. 





   
SUCCESS INDICATORS:
Attendance figures / ticket sales
Gross income –v- expenditure = Net profit
How many social media engagements?
Positive feedback from customer surveys








	MARKETING CAMPAIGN
	 
 

	EVENT:  
	
	DATES: W/c
	
	

	MEDIA USED
	PRODUCTION DETAIL & DEADLINES
	??
	??
	??
	??
	??

	Social Media 
	
	 
	 
	 
	 
	
	

	Facebook.
	
	 
	 
	 
	 
	
	

	Instagram 
	 
	 
	 
	 
	 
	
	

	Twitter
	 
	 
	 
	 
	 
	
	

	LinkedIn
	 
	 
	 
	 
	 
	
	

	Website
	 
	 
	 
	 
	 
	
	

	Videos
	 
	 
	 
	 
	 
	
	

	Production of  trailers 
	 
	 
	 
	 
	 
	
	

	Livestream events
	
	
	
	
	
	
	

	Podcast
	
	
	
	
	
	
	

	Newsletter
	 
	 
	 
	 
	 
	
	

	Digital Monitors
	 
	 
	 
	 
	 
	
	

	 
	 
	 
	 
	 
	 
	
	

	Guerrilla Marketing
	 
	 
	 
	 
	 
	
	

	 
	 
	 
	 
	 
	 
	
	

	 
	 
	 
	 
	 
	 
	
	

	Partners
	 
	 
	 
	 
	 
	
	

	
	 
	 
	 
	 
	 
	
	

	 
	 
	 
	 
	 
	 
	
	

	 
	 
	 
	 
	 
	 
	
	

	Traditional  Media
	 
	 
	 
	 
	 
	
	

	T&B Times
	 
	 
	 
	 
	 
	
	

	Bury Free Press
	 
	 
	 
	 
	 
	
	

	Community Magazines
	 
	 
	 
	 
	 
	
	

	 
	 
	 
	 
	 
	 
	
	

	Flyers/Posters
	 
	 
	 
	 
	 
	
	

	Carnegie
	 
	 
	 
	 
	 
	
	

	Kings House
	 
	 
	 
	 
	 
	
	

	Guildhall
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